
WHAT
STORY
DO YOU WANT 
TO TELL   
TODAY?



We can tell your

STORY

We transform accounts into CONVERSATIONS

We transform data into KNOWLEDGE

We transform abstract into REAL

We transform distant into CLOSE



ABOUT CROSS CONTENT

C reated in 2001, Cross Content is a multi-platform production 
agency that plans and executes cross-media projects (based 
on the integrated use of various communication channels). 
These works include books, magazines, videos, websites and 

new online formats such as web series and interactive documentaries.

Cross Content believes that communication tends to become increas-
ingly multifaceted.

To tell stories and captivate his audience, the 21st-century communica-
tor has at its disposal a wide array of screens (cinema, TV, computers, 
video games, cell phones and tablets) and printed formats (books, 
magazines, brochures).

Understanding the best way to tell each story — with the use of one or 
several platforms — is Cross Content’s field of expertise.

From planning to final delivery, the company operates in all stages of a 
project. 

It works as a consultant, helping its clients to understand the require-
ments and designing products tailored to each reality. And as a producer, 
taking care of all execution steps in a multi-platform project.

Multicultural projects — Based in São Paulo, Brazil, Cross Content carries 
out projects in several languages, addressing different nations’ realities 
and cultural contexts. Many of its clients are global non-governmental 
organizations and multilateral agencies.

Throughout its history, Cross Content has produced several books, vid-
eos and other materials in English and Spanish. Please see some exam-
ples on the next pages.



Av. Angélica, 927, 9th floor, 01227-000, São Paulo (SP), Brazil / Phone (+55 11) 3661-1001

www.crosscontent.com.br/english

OUR SERVICES

Electronic media
Cross Content creates websites and pro-
duces content for long-term online edito-
rial projects, such as news websites and 
relationship sites with specific publics.

New languages in electronic media
Research into new languages and tools is 
one of Cross Content’s leading concerns.

The company is at the forefront of multi-
media production in Brazil, with its inter-
active  documentary project.

Its first interactive documentary, Earth-
quake Kids — Children and Their Rights in 
a Devastated Haiti, was released in June 
2010 and it received positive reviews from 
the press in France, Italy, Spain and Brazil.

It’s second interactive documentary, Rio 
de Janeiro — Self-Portrait, won the 2011 
Vladimir Herzog Journalism Award for 
Amnesty and Human Rights.

In addition to producing interactive 
documentaries, Cross Content has also 
created a blog (www.webdocumentar-
io.com.br) and a Twitter account with 
tweets in English  (@webdocumentar-
io) to explain the concept, report on the 
progress of its projects and share inter-
esting links on the topic.

The company is also banking on the 
trend of using online games as an in-
formation platform — so-called news 
games — and on the use of multime-
dia graphics on the internet — so-called 
data driven journalism.

Print media
Cross Content plans and produces cus-
tomized books and magazines with a 
distinctive design and content.

It specializes in projects that require high 
quality journalism — involving research, 
reporting, photojournalism and editing.
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Avanços e desafios para 
meninas e meninos no Brasil

DA CONVENÇÃO
SOBRE OS

DIREITOS DA
CRIANÇA
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30 years of the Convention on 
the Rights of the Child

Historical advances, persisting problems and 
new challenges. UNICEF, 2019.



Lives interrupted: Adolescent homicides in Fortaleza and 
in six municipalities in the state of Ceará

UNICEF, 2017. Best of UNICEF Research 2018 Award. 
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From science to practice   — Programs supporting 
child development in Latin America
Bernard van Leer Foundation, 2018.



Programa
Educação Integrada
Garantindo o direito de aprender de cada criança 

Unicef_Educação Integrada_crop_2.indd   1 6/25/19   7:41 PM

Integrated Education Program — Ensuring
each child’s right to learn

UNICEF, 2019.



Transforming Early Childhood in the 
Semi-Arid of Pernambuco
UNICEF, 2016.
 



10 Challenges of Secondary 
Education in Brazil 
UNICEF, 2015.



 
 

All Children in School 
in 2015 — Global 
Initiative for Out-of-
School Children 
UNICEF and Brazilian 
Campaign for the 
Right to Education, 
2012.



Facing School Exclusion in Brazil
UNICEF and Brazilian Campaign for 
the Right to Education, 2014.



Out of School? No way!
Interactive documentary. UNICEF 
and Brazilian Campaign for the 
Right to Education, 2013.



Active Search for School Inclusion 
Series of nine guides for UNICEF, 2017-18.



Advances and Challenges — Reducing 
Infant Mortality in Alagoas

UNICEF, 2012.



 
 

 

Weaving Networks 
— An experience of 
STD/AIDS prevention 
among street children
UNICEF and 
Ministry of Health 
— Department of 
STD, AIDS and Viral 
Hepatitis, 2011. 



 

 

Paths of the
Right to Learn
Presents the lessons
of 26 municipalities 
that have improved 
the quality
of education.



 

 
 

 

Denied Rights
Report on violence

against children and
adolescents in Brazil.

Includes articles by
specialists and accounts

of the main attempts
to tackle this violence.

Fully illustrated with
pictures drawn by the

young victims.



The State of Brazil’s Children and Adolescents 
In two editions (2006 and 2009), this book presents 
information on the main progress and the challenges 
guaranteeing the rights of children.
Pearl Award 2006 — Editorial Excellence, granted by the 
Custom Publishing Council (USA).



 

 

Learning Networks
What is the secret 
behind
the best public 
education
networks in Brazil? 
Based on visits to 37 
Brazilian municipalities, 
the book presents 
a series of good 
practices adopted in
these regions.



Child Education 
in Debate — The 
Experience of Portugal 
and the Brazilian Reality                                                                                           
Maria Cecilia Souto 
Vidigal Foundation and 
Itaú Social Foundation, 
2014. Book, brochure 
and newsletter.



Prescribe a Book: Strengthening Development and Ties
Brazilian Society of Pediatrics, Maria Cecilia Souto Vidigal 

Foundation and Itaú Social Foundation, 2015.



  

  
  

The Progress of
Women in Brazil
A project involving 
both a book and a 
website that presents 
an overview of 
the progress and 
challenges faced 
by women over the 
course of the past 
decade. 



 

 

 

Media and Social
Mobilization Series    
Cross Content was

involved in the production of 
several volumes of this series 

coordinated by the News Agency 
for Children’s Rights (Andi). The 

books address how the press 
reports on childhood issues.

Joining Hands  — 8 Successful Experiences
This book is part of the project Feminine 

Looks, Brazilian Women. It presents successful 
community experiences that are led by 
women and that benefit them directly.



Relatório Anual de Resultados 2014

Ayrton Senna Institute 
Annual Report 
2014.



 
News-style reports 
Cross Content has
specialized in the 
production of an 

alternative variety 
of social report that 

places an emphasis on 
news-style reporting 
and accounts of real 
life stories — such as 

the series produced for 
Microsoft between

2003 and 2009.



 

Community Ideal
A magazine produced
in partnership with Andi
for the Camargo Corrêa
Institute that contains
analysis and reflection on
sustainable and inclusive
development.
Pearl Award 2008 — Cover
Design, granted by the
Custom Publishing Council.



25th Anniversary of the Fourth 
World Conference on Women
Series of 13 videos produced for UN 
Women, 2019.



A ENERGIA NOSSA
DE TODO DIA

ABRADEE — Brazilian Association 
of Electrical Energy Distributors
Website, newsletters, social network, 
video, and brochure.



Bloomberg                                                       
Video and case study brochure. 



 

Sustainable Planet
A series of 
informative 
advertisements 
produced for the 
Abril publishing 
firm. The adverts are 
printed in all the
company’s 
magazines.
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Rio de Janeiro — Self-Portrait
Interactive documentary by Marcelo Bauer about 
a group of photographers from the Maré slum in 
Rio de Janeiro.
One of the winners of the Funarte Grant for 
Critical Reflection and Cultural Production for 
Internet 2010.
Winner of the Vladimir Herzog Journalism Award
for Amnesty and Human Rights 2011.



  

 

 

Earthquake Kids — Children and Their Rights
in a Devastated Haiti
Interactive documentary about the impact of 
the January 2010 earthquake on the lives of 
young people — 40% of the population of Haiti.
Honorable mention in the Vladimir Herzog 
Journalism Award for Amnesty and Human 
Rights 2010.



 

 

Interactive documentary blog
Specialized blog that carries news and reviews of foreign 
interactive documentaries and highlights the production 
of Cross Content in the field.
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An eye on 2014
Daily news of the preparations being made by the 12 
cities that will host the 2014 World Cup in Brazil. A 
project sponsored by Suvinil on the Terra web portal.

 
                                                      

Cannes Advertising Festival 
Special coverage of the event by Cross 
Content for the Terra web portal.

iG Careers
Careers channel of the iG web portal, which addresses 
aspects of professional life. It contains special reports on 
courses, resumes, salaries and career development.



 

Untie the knot                                                
Advertorial of Microsoft produced for the website 
of the magazine Info, published by Abril.

UOL Business                                               
Exclusive interviews and news on 
the world of business.



 
 

 

Estre Institute                                                          
Games to raise social 
and environmental 
awareness.
Originally produced 
for exhibition at a 
stand of the Estre 
Institute, they are 
now available in two 
other formats: online 
and on DVD-ROM, 
for distribution 
to partners and 
employees.



 
 

Unicef Kids
In a playful way, the website presents 
information on the rights of children and 
adolescents. It contains games, coloring 
pictures, quizzes, videos, polls, forums, 
curiosities and stories.



Sírio-Libanês Hospital
Video, infographics, and website content production.



Maria Cecilia Souto 
Vidigal Foundation                                                
Production of content for 
the guide Early Childhood in 
Question, an unprecedented 
material providing guidance 
to communicators on how 
best to approach issues 
related to early childhood.



GUIA PARA JORNALISTAS

SBOC — Brazilian Society 
of Clinical Oncology

Video, infographics, 
brochures, and website 

content production. 



ANDRÉIA PERES

Andréia Peres has been a journalist for 
more than 30 years, specializing in fem-
inine and social issues. She worked for 
14 years for women’s magazine Claudia, 
(Editora Abril), and has also worked as 
a senior editor for Editora Globo, both 
in Sao Paulo, Brazil. Throughout her ca-
reer, she has won more than a dozen na-
tional and international awards.

In 2001, in São Paulo, she established 
the Cross Content Communication, spe-
cialized in the production of innovative 
multiplatform editorial projects.
 
While at Cross Content, she has writ-
ten and edited nearly two dozen books 
on social development, human rights, 
childhood problems and feminine issues 
for clients such as UNICEF, UN Women, 
UNESCO, ILO, Bernard van Leer Foun-
dation and the Kellogg Foundation. 
Cross Content’s projects include web-
sites, electronic newsletters, and mul-
tiplatform pieces, such as interactive 
documentaries and videos. 

• Best of UNICEF — Global award for the 
best report of the year, with the book 
Lives interrupted: Adolescent homicides 
in Fortaleza and in six municipalities in 
the state of Ceará.

• Pearl Award (organized by the Custom 
Publishing Council, New York) with the 
magazine Community Ideal, winner in the 
category Design — Best Cover — Bronze, 
with Marcelo Bauer.

• Pearl Award (organized by the Custom 
Publishing Council, New York) for the 
book The State of Brazil’s Children 2006, 
in the category Best New Publication — 
Excellence in Editorial — Silver.

• Semifinalist of the Gabriel García Márquez 
Award for Journalism, by the Fundación 
Nuevo Periodismo Iberoamericano, with 
an article on people living in the streets, 
“Invisible People”, at Única magazine.

• For the articles on social issues written 
by Andréia Peres, Claudia magazine was 
awarded the title Social Vehicle of the 
Year by the Ayrton Senna Institute.

AWARDS

• Winner of the Ayrton Senna “Grand Prix” 
Journalism Award for a series of articles 
entitled “Brazil that Works”, published in 
Claudia magazine.

• Friend of the Children’s Journalist Prize, 
awarded by the Abrinq Foundation, 
Unicef and Andi.

• Abril Journalism Award for the report 
“The New Face of Love”.

• Award for Excellence, from the US 
organization Family Health International, 
for a series of articles on AIDS.

• Finalist in the UN correspondents contest.

• Abril Journalism Award for the report 
“Sexual Abuse: A Form of Violence that 
Also Occurs in the Home”.

1999

1997

1990

2018

2008

2006

2002

2000



MARCELO BAUER

Marcelo Bauer is a Brazilian journalist with 
extensive experience writing for newspapers, 
magazines and with the internet. He worked 
for more than 15 years in the mainstream 
press and founded Cross Content in Decem-
ber of 2001, together with Andréia Peres.

He began his career as a political journal-
ist. He was political editor of the magazine 
IstoÉ and has worked for three of Brazil’s 
leading daily newspapers: Folha de S.Paulo, 
O Globo and O Estado de S. Paulo.

With the advent of the internet in Brazil, he 
began to specialize in research and produc-
tion of editorial projects in the new media. 
He joined the first online journalism team 
at Editora Abril and was responsible for 
the news content on the BOL/UOL portal 
(1996-97).

For the magazine Info Exame, he worked ini-
tially as an editor and later as editor-in-chief 
(1997-2000). From 2000 to December 
2001, he worked at internet company Ide-
alyze.

At Cross Content, he develops online projects 
for all the company’s clients. He is the creator 
of the Cross Content interactive documen-
tary project and director of Rio de Janeiro — 
Self-Portrait and Earthquake Kids — Children 
and Their Rights in a Devastated Haiti.

AWARDS

Bauer has a degree in journalism from 
Casper Líbero College, and a postgraduate 
degree in Documentary Film by the Center 
for Research and Documentation on Con-
temporary History of Brazil (CPDOC) of the 
Getúlio Vargas Foundation (FGV).

• 2nd Documentary Award by TV Câmara (Hou-
se of Representatives’ TV) — Winner, short 
film, with Rio de Janeiro — Self-Portrait.

• Vladimir Herzog Journalism Award for Am-
nesty and Human Rights for the interactive 
documentary Rio de Janeiro — Self-Portrait.

• Funarte Grant for Critical Reflection and Cul-
tural Production for Internet — Winner with 
the project Rio de Janeiro — Self-Portrait.

• Vladimir Herzog Journalism Award for Am-
nesty and Human Rights for the interactive 
documentary Earthquake Kids — Children 
and Their Rights in a Devastated Haiti.

• Pearl Award (organized by the Custom Pub-
lishing Council, New York) for the magazine 
Ideal Comunitário (Community Ideal), in the 
category Design — Best Cover — Bronze.

• iBest Award, “top 3” in the category Infor-
mation Technology with the TCInet website.

• iBest Award, “top 3” in the category Infor-
mation Technology with the TCInet website.

• Abril Journalism Award, in the category 
Public Interest Reporting, for the article 
“Defend Yourself” published in the mag-
azine Info Exame (co-authored with Car-
los Machado, Maria Isabel Moreira and 
Maurício Grego).

• Sucesu-SP Journalism Award, granted by 
the Brazilian Association of Information 
Technology and Telecommunications Us-
ers (Sucesu), for the article “PC Tentacles”, 
about internet and communication net-
works, published in the magazine IstoÉ.

2012

2011
.

2010

2008

2001

2000

1993



CROSS CONTENT CLIENTS

The clients of Cross Content are media com-
panies and non-profit organizations (NGOs, 
multilateral organizations, United Nations 
agencies, institutes and foundations) that are 
looking for innovative communication solu-
tions with high quality content.

Cross Content also develops its own original 
projects, paid for with its own funds, and or-
ganizes sponsorship contests and institutional 
support.



•  ABRADEE — Brazilian Association of Electrical Energy Distributors
•  Abril publishing 
•  Accenture
•  Alcântara Machado (Reed Exhibitions)
•  America Online Brazil
•  ANDI — News Agency for Children’s Rights
•  APCM — Brazilian Film and Musicy Anti-Piracy Association
•  Arqui Latam Architecture
•  AstraZeneca
•  Ayrton Senna Institute
•  Bernard van Leer Foundation
•  Bloomberg
•  Boehringer Ingelheim
•  Boston Consulting Group
•  Bradesco bank
•  Brava Foundation
•  Brazilian Campaign for the Right to Education
•  Camargo Corrêa Group
•  Camargo Corrêa Institute
•  Cellebrite
•  CFESS — Federal Council of Social Service
•  CGI.br — Brazilian Internet Steering Committee
•  Dow Brazil
•  Endeavor Institute
•  Estre Social and Environmental Responsibility Institute
•  Estudar Foundation
•  Eucatex
•  Everis
•  Fisher-Price
•  Globo.com
•  iBest
•  ICESP — Institute of Cancer of São Paulo
•  IDEC — Brazilian Institute of Consumer Protection
•  IDIS — Institute for the Development of Social Investment
•  iG — Internet Group 
•  Itaú Social Foundation
•  Kellogg Foundation
•  Lamônica publishing 

CROSS CONTENT CLIENTS

•  Lemann Foundation
•  Maria Cecília Souto Vidigal Foundation
•  Microsoft
•  MSN
•  Museu da Pessoa
•  Oncoguia Institute
•  Oncologistas Associados
•  Panasonic
•  Pão de Açúcar Institute
•  Paulistano Athletic Club
•  Presidente Hospital
•  R7.com
•  Razão Social Institute
•  Santa Joana Hospital
•  São Paulo Municipal Government
•  SBOC — Brazilian Society of Clinical Oncology
•  SBP — Brazilian Society of Pediatrics
•  Sedes Sapientiae Institute
•  Sírio-Libanês Hospital
•  Souza Cruz
•  Souza Cruz Institute
•  Telefônica
•  Terra Networks
•  Todos pela Educação
•  Tomé-Açu Cultural Association
•  UN Women
•  UNDIME — National Union of Municipal Education Managers
•  UNICAMP — University of Campinas 
•  UNICEF — United Nations Children’s Fund 
•  Universo Online
•  Vidi Institute
•  World Bank
•  X-Brasil
•  XP Investimentos
•  Yahoo! Brazil




